




What is  Amazon Marketing Services 

Amazon Marketing Services offers targeted cost-per-click advertising solutions to help Amazon 
vendors reach new customers and drive sales on Amazon.com. 

 

Advertising Offered 

 

 

 

 

 

 

 

 



Amazon Product Search 

Within Amazon, if a consumer searches for Ketchup, based on keyword bidding price, MustKetch’s 
ad would be before the product search results.  

 

The minimum cost-per-click is $0.10 and you will never be charged more per click than what you bid. 

 

 

 

 

 

 

 

 

 



Amazon Product Search 

Within Amazon, if a consumer searches for Ketchup, based on keyword bidding price, MustKetch 
could be in the top 3 or 4 search results on the page. Placements are based on ad rank. To help 
improve ad rank the bid may need to be increased and more relevant keywords added. 

 

 

 

 

 

 

 

 

 



Amazon Product Search 

When a consumer executes a search and clicks on a product, a product display ad will appear on the 
right side of the page. 

 

 

 

 

 

 

 

 

 



Amazon Ad Plan 

Since MustKetch is a new food product with low awareness, consumer may not purchase 

without tasting the product. If we can add A+ content and videos to the product pages, this 

will aid in educating the consumer and enticing them to try MustKetch. 

 

 

 

 

 

 

 

 

 

Ad PPC Bid Monthly 
Budget 

Total 
Monthly 
Clicks 

5% return = 
total 
revenue 

Headline 
Search 

$0.20 $100 500 $500-$700 

Sponsored 
Product 

$0.20 $100 500 $500-$700 





• Since Facebook owns Instagram their advertising platforms are very similar.  However, 

there are differences in the types of content and how consumers engage with content 

between the two platforms.  

 

• Instagram was created as an app to be used on a mobile device to post photos and 

videos, along with photo and short video stories that are posted for 24 hours.  

 

• Posts on Instagram must contain at least one photo or video, but can contain multiple of 

each. 

 

• Normal Facebook posts don’t need to have imagery, but have a higher engagement 

when a photo or video is shared.  

 

• Facebook ads need to include a photo or video along with a description and a call to 

action button. 

 

• Both platforms allow targeted ads campaigns, budget strategy and have very similar ad 

types. 

 

 

 

 

 

 

 

 



Facebook ads allow you to meet your objective by selecting audience, setting a budget, 

picking a format and then creating an ad based on the different formats. 

 

Below is an example of a sponsored  ad: 

 

 

 

 

 

 

 

 



Types of Ads 

 

• Video - people prefer shorter video ads—15 seconds or less.  

 Shorter videos have higher completion rates, so you can successfully  

 share your entire message. 

 

 

 

 

• Collection - people who tap on your ad can browse  

 multiple products or learn more about the features of a 

  specific product, all within a fast-loading experience. 

 

 

 

 

 



Types of Ads 

 

 

• Carousel - The carousel format allows you to showcase up to 

  10 images or videos within a single ad, each with its own link. 

 

 

 

 

• Slide Show -  slideshow ads are video-like ads that use motion, sound and text to tell your story 
beautifully across devices and on every connection speed.  

 

• Single Image - a photo ad on Facebook is a great way to increase awareness of who you are and 
what you do.  

 

 

 



Cost to Advertise 

 

There are two ways to define cost: 

• Overall amount spent 

• Cost of each result you get 

• Can control overall amount spent by setting a budget.  

• Can control cost per result through a bid strategy.  

• Bid strategies are cost control tools. They help control cost per optimization event the same 
way budgets help control the overall spend. A bid strategy choice tells Facebook how to bid 
for you in ad auctions. There are two bid strategies: 

• Lowest cost: This tells Facebook to bid with the goal of getting the lowest possible cost per 
optimization event while also spending the entire budget by the end of the day or the ad set's 
(or campaign's) schedule. S “bid cap” can be set which tells Facebook the maximum amount that can 
bid in an auction. 

• Target cost: This tells Facebook to bid with the goal of achieving an average cost per optimization 
event as close to your target cost as possible. This strategy is only available for campaigns using the 
lead generation, app installs, conversions or catalog sales marketing objectives. 

 

 

 

 

 

https://www.facebook.com/business/help/214319341922580?helpref=faq_content
https://www.facebook.com/business/help/1619591734742116?helpref=faq_content
https://www.facebook.com/business/help/1619591734742116?helpref=faq_content
https://www.facebook.com/business/help/355670007911605?helpref=faq_content
https://www.facebook.com/business/help/214319341922580?helpref=faq_content
https://www.facebook.com/business/help/430291176997542?helpref=faq_content
https://www.facebook.com/business/help/721453268045071?helpref=faq_content
https://www.facebook.com/business/help/721453268045071?helpref=faq_content
https://www.facebook.com/business/help/153514848493595?helpref=faq_content
https://www.facebook.com/business/help/245880322600819
https://www.facebook.com/business/help/245880322600819
https://www.facebook.com/business/help/1907800599467861?helpref=faq_content


What are Instagram Ads 

Instagram Ads are very similar to Facebook ads, but are placed on Instagram stories and 

feeds and must contain imagery or video. 

 

Instagram ads are used to help brands meet their business goals by driving awareness, 

consideration and conversion. 

 

 

 

 

 

 

 

 

 



Types of Ads 

 

Photo – tells a story through a clean, simple  

and beautiful creative canvas. Photos can be in square or  

landscape format. 

 

 

 

 

 

 

    Video - Get the same visually immersive quality as photo  

    ads—with the added power of sight, sound and motion. And  

    now, you can share videos up to 60 seconds long in landscape  

    or square format. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Types of Ads 

 

Stories - Complement your feed content with ads on  

Instagram Stories. Connect with the 400M+ accounts using  

stories daily.1 Learn more about stories ads and specs. 

 

 

 

 

 

 

     

    Carousel - Bring another layer of depth to campaigns where  

    people can swipe to view additional photos or videos in a  

    single ad. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://business.instagram.com/a/stories-ads
https://business.instagram.com/a/storiesads


 

 

 

 

 

 

 

Targeting 
 
Ad campaigns can be very targeted based on the following criteria: 
 
• Location- Target people based in specific locations like states, provinces, cities or countries. 
• Demographics - Narrow your audience based on information like age, gender and 

languages. 
• Interests -Reach people based on interests like apps they use, ads they click and accounts 

they follow. 
• Behaviors -Define your audience by activities they do on and off of Instagram and 

Facebook. 
• Custom Audiences -Run ads to customers you already know based on their email addresses 

or phone numbers. 
• Lookalike Audiences -Find new people who are similar to your existing customers. 
• Automated Targeting -We help you quickly create an audience who might be interested in 

your business using a variety of signals including location, demographics and interests. 
 
 



 

 

 

 

 

 

 

Targeting 
 
Ad campaigns can be very targeted based on the following criteria: 
 
• Location- Target people based in specific locations like states, provinces, cities or countries. 
• Demographics - Narrow your audience based on information like age, gender and 

languages. 
• Interests -Reach people based on interests like apps they use, ads they click and accounts 

they follow. 
• Behaviors -Define your audience by activities they do on and off of Instagram and 

Facebook. 
• Custom Audiences -Run ads to customers you already know based on their email addresses 

or phone numbers. 
• Lookalike Audiences -Find new people who are similar to your existing customers. 
• Automated Targeting -We help you quickly create an audience who might be interested in 

your business using a variety of signals including location, demographics and interests. 
 
 



Social Advertising Plan  

Platform Type of Ads Budget % on return Total Return 

Facebook Sponsored 
Posts and 
Slide Show Ad 

$200/mth, 
$50 a week, 
lowest cost 
bid strategy 

5% TBD (after ads 
are created) 

Instagram Photo and 
Carousel Ads 

$200/mth, 
$50 a week,  

5% TBD (after ads 
are created) 



Summary  

• Since both Amazon and Social Advertising are new to 
MustKetch, we will need to closely track metrics on a weekly 
basis and adjust content if we are not receiving results. 

• Social advertising estimated Return on Investment will be 
calculated once ads are created and the number of individuals 
to be reached is determined. 

• A social advertising 5% return is high, however, doable. If we 
reach 21K a week and 5% click on the ad (1,050), and 5% 
actually purchase then the dollar return would be $1,040 
based on a $20 purchase. 


